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United Nations Commodity Trade Statistics
Database Department
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Google UN Comtrade )

All Images Books Videos Mews More Settings T

About 1,710,000 results (0.33 seconds)

UN Comtrade | International Trade Statistics Database
https://comtrade.un.org/ «
United Nations Comtrade Database - International Trade Statistics - Import/Export Data.

Get data UN Comtrade Labs
Data availability - Login - API - Bulk United Mations Comtrade Labs. ... A
API - MBS data - ... place to showcase .
E> Commodity Trade Statistics ... Data availability
comtrade logo. United Nations United Nations Comtrade Database -
Commodity Trade Statistics .. International Trade .
International Trade UN Comtrade Basic Selection
United Nations Comtrade Database - comtrade logo. United Nations

International Trade ... Commodity Trade Statistics ...
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c ‘ “ s | https://comtrade.un.org/db

""’EUN comtrade

- Data Query Data Availability Metadata & Reference  Subscription & Support  Fast tracks
Home

Seen the new beta interface? Take a look and tell us what you think.

United Nations Commaodity

Show| Import v |of Type commodity text here| in the year | recent years v |

to | Palau v ‘ from| World v

in | any v |classification. Search
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Code Description
TOTAL Name: ALL COMMODITIES
Description: ALL COMMODITIES
19 Name: Cereal, flour, starch, milk preparations and products

Description: Prep.of cereal, flour, starch/milk; pastrycooks' g

1902 Name: Pasta, couscous, efc.
Description: Pasta, whether or not cooked or stuffed (with m
or otherwise prepared, such as spaghetti, macaroni, noodles,
cannelloni; couscous, whether or not prepared.




Code Description
TOTAL Name: ALL COMMODITIES
Description: ALL COMMODITIES
19 Name: Cereal, flour, starch, milk preparations and products
Description: Prep.of cereal, flour, starch/milk; pastrycooks' prod
1902 Name: Pasta, couscous, efc.
Description: Pasta, whether or not cooked or stuffed (with meat or other substances)
or otherwise prepared, such as spaghetti, macaroni, noodles, lasagne, gnocchi, ravioli,
cannelloni; couscous, whether or not prepared.
190211 Name: Uncooked egg pasta not stuffed or prepared
Description: Uncooked pasta, not stuffed or otherwise prepared :-- Containing eggs
190219 Name: Uncooked pasta, not stuffed or prepared, without eggs
Description: Uncooked pasta, not stuffed or otherwise prepared :-- Other
190220 Name: Stuffed pasta

Description: Stuffed pasta, whether or not cooked or otherwise prepared

190230

Name: Pasta except uncooked or stuffed
Description: Other pasta

190240

Name: Couscous
Description: Couscous
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Home

Data Query Data Availability

Metadata & Reference  Subscription & Support  Fast tracks

Home * Readme First

Coverage

READ ME FIRST (DISCLAIMER)

Every User of UN Comtrade should know the coverage and limitations of the data

The United Nations Commodity Trade Statistics Database (UN Comtrade) contains detailed imports and
exports statistics reported by statistical authorities of close to 200 countries or areas. It concerns
annual trade data from 1962 to the most recent year. UN Comtrade is considered the most
comprehensive trade database available with more than 1 billion records. A typical record is - for
instance - the exports of cars from Germany to the United States in 2004 in terms of value (US
dollars), weight and supplementary quantity (number of cars). The database is continuously updated.
Whenever trade data are received from the national authorities, they are standardized by the UN
Statistics Division and then added to UN Comtrade.
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General UN disclaimer

The designations employed and the presentation of material on UN Comtrade do not imply the
expression of any opinion whatsoever on the part of the Secretariat of the United Nations conce
the legal status of any country, territory, city or area, or of its authorities, or concerning the
delimitations of its frontiers or boundaries. Where the designation "country or area” appears on
internet site, it covers countries, territories or areas.

License Agreement

Before using the UN Comtrade data you should also read and agree with the License Agreemen
can be found at the bottom bar of each of the web pages of the UN Comtrade site. The License
Agreement specifies that the UN Comtrade data are copyrighted by the United Nations and are
available for your internal use only. They may not be re-disseminated in any form without prior
consent of the United Nations Statistics Division. Please also see the Policy on Use and Re-
dissemination of UN Comtrade data for further information on re-disseminating data.

¥} I have read the Readme First |Continue };:.| @
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Selected Trade flows: Export IRAN to the World (in details)
Selected Classification on: HS Code 2002
Export IRAN to the World

Period Trade Flow Exporter Importer Code Trade Value $ e E;ﬂght
2005 Export Iran World 1902 6,498,382 9,726,181

Export IRAN to the World in Details
Period Trade Flow Exporter Importer Code Trade Value $ -8 f;'ght
2005 Export Iran Afghanistan 1902 2,671,274 4,160,445
2005 Export Iran Tajikistan 1902 2,398,522 3,553,952
2005 Export Iran Turkmenistan 1902 897,314 1,284,345
2005 Export Iran Iraq 1902 303,962 342,325
2005 Export Iran Azerbaijan 1902 96,746 173,730
2005 Export Iran UAE 1902 34,232 56,055
2005 Export Iran Georgia 1902 23,5418 39,247
2005 Export Iran Kenya 1902 12,604 20,160
2005 Export Iran Kuwait 1902 9,056 15,000
2005 Export Iran Germany 1902 8,711 16,473
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=> 1234
Period Trade Flow Partner Code Trade Value |NetWeight (kg) Trade Quantity
2011 Export World ¢ 1902 %$29,324,894 34,038,136 34,028,136
2011 Export Afghanistan 1902 $12,207,357 14,019,894 14,019,894
2011 Export Iraq 1902 $4,445,227 5,113,818 5,113,818
2011 Export Turkmenistan 1902 $3,013,925 3,557,813 3,557,813
2011 Export Kenya 1902 $1,286,832 1,513,920 1,513,920
2011 Export South Africa 1902 $953,1468 1,121,726 1,121,726
2011 Export Djibouti 1902 $858,186 1,009,630 1,009,630
2011 Export UAEmirates 1902 $808,752 951,431 951,431
2011 Export Tajikistan 1902 $761,347 896,193 896,193
2011 Export Somalia 1902 $575,548 677,116 677,116
2011 Export Madagascar 1902 457,543 538,286 538,280
2011 Export Yemen 1902 $372,300 438,000 438,000
2011 Export Uganda 1902 $362,652 426,650 426,650
2011 Export Cameroon 1902 $357,1480 420,565 420,565
2011 Export MNigeria 1902 $290,997 342,350 342,350
2011 Export Niger 1902 $266,900 314,000 314,000
2011 Export Kuwait 1902 $224,567 262,520 262,520
2011 Export Ethiopia 1902 $212,500 250,000 250,000
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